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Anchor Academic Publishing Okt 2014, 2014. Taschenbuch.
Book Condition: Neu. 221x154x13 mm. Neuware - More recent
incidents and scandals such as Sweatshops by different sports
equipment and electronic devices producers and finally the
financial crisis which made the headlines among many others,
which did not make it to the front page, have forced
companies to consider CSR way more than in the past. But
also other issues such as climate change and global warming,
human rights situation and terrorism affect how companies
conduct their strategies and operational practices today.
Almost every large corporation in the western world makes
some effort to communicate how it is committed to social
issues that lie beyond its basic profit objectives even in
controversial industries such as the tobacco and petroleum
industry. The industries claim to produce healthier food more
fuel-efficient vehicles, conserve energy and other resources in
their operations to make the world a better place. CSR often
begins to be wishful thinking to hide the true face of a business.
Doubtless what has come to be called responsibility of
companies for ecological and social issues besides economic
issues is now a sales and branding instrument for many
companies. Hence, numerous other companies, also...
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If you need to adding benefit, a must buy book. I am quite late in start reading this one, but better then never. I am
happy to inform you that this is the best book i have read through during my own lifestyle and can be he best
publication for at any time.
-- Mr s. Phoebe Schim m el     

Definitely one of the best book We have at any time go through. It is actually filled with wisdom and knowledge I am
quickly could get a delight of studying a published book.
-- Dr . K im  B er g na um         
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